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TRACK COURSES

Extradisciplinary courses these seek to reinforce

the hallmark competences of UDD:

Entrepreneurship and Leadership, Public
Responsibility, Ethics, Autonomy,
Communication, Efficiency, Analytical Vision
and Global Vision.



INSPIRING THROUGH
STORYTELLING

Entrepreneurship Track Course

ABOUT THE COURSE

This course will train you in how to be a great

speaker with online tools. 

You will learn and practice the 10 infallible

steps to be successful in the art of

Storytelling. Imagine being able to generate

different chemical reactions in your audience

so you can build better rapport. 

Use your nonverbal language at the highest

level. All this adapted to our new reality

which is through a lens of a camera.

PABLO
BORAQUEVICH

Course Code TRE167,  Section 2

Studied Cinema at the University of

Buenos Aires, Argentina (UBA), and also

Drama at Teatro General San Martín of

Buenos Aires, Argentina. He is a

Director, Actor and Improv teacher with

more tan 3000 live shows in Argentina,

Brasil, Chile, Peru, France and USA.

He is a bilingual scholar with great

teaching experience at different private

national and international educational

settings. He has acchieve to complete

his professional, academic career

attending congresses and actively

participating in different workshops

concerning Oratory and Stage Presence. 

He combines speaking techniques with

Improv skills in order to train students in

the art of performing with sureness.

Now he is writing a book about the

importance of applying these issues

from childhood.

Schedule

Monday and Wednesday - 13:00 to 14:20 



THE WORLD OF
INNOVATION

Entrepreneurship Track Course

Course Code ETRI20201

ABOUT THE COURSE

This course seeks to give students the tools to

analyze innovation worldwide, as well as to see

how they are wired or not for it. We look into

self-leadership, self-knowledge and what

defines us as well as technology development

and innovation cases.

Students will train in preparation, plan and

take action to confidently thrive in the new

world order of innovation regardless of

enterprise: company, entrepreneurship, non-

profit, government, etc. The class engages in

Introspection specifically in regards with

communication, leadership and self-

awareness.

Marcos is the clear example of a sedulous

person. Highly self-motivated and goal

oriented. "I have devoted over 20 years to

the content of internationalization services

for the world’s innovative and leading

companies.

This has developed my capacity for

innovation and workforce management,

along with years of experience in sales

management, key account management

and project management giving me a

thorough view of these activities."

MARCOS
MEERSOHN

Schedule

Tuesday and Thursday - 13:00 to 14:20



TERRORISM AND COUNTER
TERRORISM

Public Responsability Track Course

ABOUT THE COURSE

This course helps you understand the

problem and background of terrorism in our

increasingly global, contemporary world. 

Our approach is communication-based but

we draw upon literature from many

disciplines to help explain the key issues in

understanding the context behind  terrorism,

counter-terrorism and communication.

Terrorism has unique links to communication

and these will be explored in various ways —

consideration of acts of terror, recruiting new

terrorists, and issues in evaluating effective

and ineffective means of fighting terrorism.

MATT 

ERLANDSEN

Course Code TRR394

Matt Erlandsen earned his bachelor’s

degree in Journalism in 2012 from the

School of Communications at Pontificia

Universidad Católica of Chile.

In 2014, Matthias recieved a Diploma in

Communications and Public Policy

from Universidad de Chile. 

Currently, he is writing his dissertation

for the Master’s Degree in International

Studies at the Institute of International

Studies of Universidad de Chile. 

The  primary areas of his research

comprehend social media and

international relations, diplomacy and

paradiplomacy, the UN System and

International Organizations. 

He has also worked for the public and

private sector as consultant in PR and

digital communications.

Schedule

Wednesday - 11:30 to 12:50 / 13:00 to 14:20



CHILEAN IDENTITY
EXPRESSIONS THROUGH

POPULAR CULTURE 

Humanities Track Course

ABOUT THE COURSE

Come and observe Chile through a

magnifying glass to learn about the most

pure Chilean identity expressions through

popular culture. Cultures are more than a

postcard.

 

Peculiar and essential features of

“Chilenidad” can be appreciated in a

complex and dynamic grid. I invite you to

share discussions and contribute within

three units; your observations and analytical

understanding plus value the of our

heritage of customs, traditions, concepts,

change and development, crisis and

resilience that affect the population. 

Participate actively in an interdisciplinary

dialogue with an integrated approach that

in a business oriented globalized world will

result a great gain. 

MA in Educational Instructional Leadership

at University of Alabama, USA, is also

certified from Catholic University of

Valparaíso - Chile (UCV) as a Spanish

Teacher and Bachelor in Linguistics and

Literature. 

He is a bilingual scholar with a vast

diversity, teaching experience at different

private national and international

educational settings. 

He has completed his professional

academic and cultural career engaging

numerous courses, attending congresses,

and actively participating in different

workshops concerning Computer Tech

skills, effective oral and written

communications; acting, competencies,

skills and strategies for the working

environment; globalization and professional

ethics among others. 

In his expertise and teaching practice he

gives special emphasis in applying

methodologies and strategies in order to

pursue the students’ achievement to meet

tomorrow’s challenges. In addition, he has

published a book on Chinese poetry and

translated textbooks regarding Spanish as a

Second Language.

ALFONSO CORTÉS

Course Code TRH261

Schedule

Tuesday and Thursday - 13:00 to 14:20



ARTIFICIAL INTELLIGENCE :

THE REBELLION OF THE
MACHINES

Science Technology and Innovation

Track Course - Course Code CTR20193

ABOUT THE COURSE

Computer and communications technology

has advanced at an accelerated pace in the

past decades, reaching a power level that

enables us to solve very complex problems.

For example many of the press articles you

read today are not written by humans, but

by machines. and they are perfect,

computers beat the big chess champions in

the blink of an eye, Amazon knows with

great precision what you want, Siri and Alexa

talk back to you as humans and do what you

request, the best part is that they improve

their response as they interact with you,

understanding your speech and meaning

better and better.

The main objectives of this course are to

explore applications of AI and its limitations,

and discuss a few basic AI techniques such

as knowledge representation, problem

solving, heuristics, learning, neural networks

and genetic algorithms. We will work on a

very simple application project during the

semester using tools available in the Internet.

Electronic Civil Engineer from Universidad

de Concepción with MBA (Universidad del

Desarrollo), dedicated to technological

innovation, in the design, development

and implementation of new technologies,

to help companies and professionals to

deliver more value to their clients.

He serves as General Manager at Xenitt, in

prospecting new business, contact with

clients and designing IoT technology

systems.

SERGIO
MANCINELLI

Schedule

Tuesday and Thursday - 13:00 to 14:20



NEW ACADEMIC OFFER

This elective courses came up as a response

to understand the current global situation

and will review the challenges of this

contingency.



CREATIVE LEADERSHIP 

IN CHAOS

Elective Course - Virtual Exchange

Course Code DRI355

In times of paradigm shifts, our body and

brain tend to save energy in order to keep

us alive. The big question is: Do you want

to survive or to excel? Through a number

of exercises, you will gain the ability to

react in a positive way in front of dramatic

changes. Improve your leadership skills

learning how to support an environment

of creativity, and innovation, think outside-

the-lines no matter the context and be the

guide for those who can't.

Studied Cinema at the University of

Buenos Aires, Argentina (UBA), and also

Drama at Teatro General San Martín of

Buenos Aires, Argentina. He is a

Director, Actor and Improv teacher with

more tan 3000 live shows in Argentina,

Brasil, Chile, Peru, France and USA.

He is a bilingual scholar with great

teaching experience at different private

national and international educational

settings. He has acchieve to complete

his professional, academic career

attending congresses and actively

participating in different workshops

concerning Oratory and Stage Presence. 

He combines speaking techniques with

Improv skills in order to train students in

the art of performing with sureness.

Now he is writing a book about the

importance of applying these issues

from childhood.

PABLO
BORAQUEVICH

Schedule

Tuesday and Thursday - 10:00 to 11:20



RETHINKING INTERNATIONAL
BUSINESS FOR A POST PANDEMIC

WORLD

Elective Course - Virtual Exchange

Course Code ROBI122

ABOUT THE COURSE

The general purpose of this course is to

understand that contemporary environments

in business are more competitive and global;

they are accelerated and depend on an

intensive knowledge of these environments.

The use of effective human capital is critical to

succeed and survive a company.

In this course, students will learn the

theoretical underground of international

business as well as practical topics to planning

and executing different strategies to create an

organization that persues facing globalization.

The main purpose of this course is to analyze

the basic components and variables that

explain the complete scope of international

business: economics, finance and marketing

issues are relevant at this point.

Master in Business Administration

(MBA) University of West Georgia

(USA) Undergraduate in International

Relations with minors in International

Business and East Asian Studies.  St.

Cloud State University (USA) & Akita

International University (Japan)

Caitlin enjoys teaching and sharing

her experiences with her students. her

hobby as of late is her new  business

Wild Origins. She makes natural

cosmetic products and sells them in

Chile and around the world.

CAITLIN
JURGENSEN

Schedule

Tuesday and Thursday - 08:30 - 09:50



FUTURE SCENARIOS & SOCIAL

CHANGE IN THE EMERGING

ECONOMIES

Elective Course- Virtual Exchange

Course Code DRI357

ABOUT THE COURSE

In a world that is becoming increasingly

complex, uncertain and volatile, countries in

the “Global South” will have to adapt to a

changing world. 

This course is an introduction to the field of

Futures Thinking and Foresight, using its tools

to assess the new risks that threaten social

and economic development in the emerging

economies. 

Understanding future and inminent risks (e.g.

the impacts of climate change, social and

political instability) and developing capacities

for anticipation will help tomorrow's leaders

to emerge in economies that aim to respond

more effectively and less reactively, and thus

adapt to unprecedented challenges.

BA and M.Sc. in Sociology and MPA in

Development, Technology and Innovation

Policy at University College London.

Professional with more than 10 years of

experience in leading and supporting

innovation management & development

consulting, industry-academy engagement,

research and training projects in 13 Latin

American countries and The Caribbean.

Mario has several years of experience working

for Science & Technology and innovation

government agencies, university innovation &

tech transfer offices, R&D and innovation

corporate departments. Also, international

development organizations, chambers of

industry and commerce, research centres,

NGOs and start-ups. He's an experienced

workshop facilitator in training programs,

adapting and implementing innovation

management methodologies for Start-up

founders, university students, academics,

public servants, and corporate executives. 

Mario is co-author in two publications in

collaborative doctoral programs best

practices, and comparative analysis of

entrepreneurship policies in Latin America.

MARIO REYES

Schedule

Friday - 10:00 to 11:20 / 11:30 to 12:50



CHANGE MANAGEMENT :  SKILLS TO

SUCCESSFULLY LEAD

ORGANIZATIONS

Elective Course - Virtual Exchange 

Course Code DRI356

ABOUT THE COURSE

The objective of this course is to deliver the

appropriate knowledge on the process of change

management, i.e. how the process and

implementation of change management unfolds

within companies. Concretely, we will center our

attention on seven major topics:

-Images of managing change

-Why organizations change

-What changes in organizations

-Diagnosing change

-Resistance to change

-Implementing change

-Strategies and skills for communicating change

In this course we will analyze and discuss real

lifetime cases that provide us different contexts

for applying the concepts learned. Thus, an

important objective in this course is to help the

student to develop a frameworks for thinking in

terms of how to approach a change process. As

well as to learn to appreciate the tools and

techniques available, understand the contexts

and in the final analysis learn how to apply

creative solutions to complex situations.

Doctor © Universidad Rey Juan Carlos,

Madrid; MBA University of Chicago; BBA

University of Notre Dame, Indiana.

Manfred Brauchle has an extensive

academic and business curriculum. Over

40 years of teaching experience at

various institutions worldwide, in which

we should highlight Universidad del

Desarrollo, Universidad Católica de Chile,

Universidad de Chile, Universidad Finis

Terrae, Universidad Mayor, Frankfurt

School of Finanace and Managemenent,

Swiss Manangement Center University (

Switzerland), Fachhochschule Wien(

Austria) among others.

His field of study and professional

carreer nowadays comprise Strategy,

Marketing, International Business and

Management. He has worked in the

private sector in several companies both

in consumer and industrial areas in first

line management positions. 

He also developed and directed MBA

and other postgraduate programs at

two leading universities in Chile. 

MANFRED A. BRAUCHLE

Schedule
Tuesday and Thursday - 14:30 - 15:50



BUSINESS ELECTIVE

COURSES



CREATIVITY AND INNOVATION

MANAGEMENT

Business Elective Course

Course Code RIC152

ABOUT THE COURSE

We can predict success depending on how well

we adapt to and take advantage of change. So

how do we adapt well and fast? Einstein had an

answer: “you can’t solve a problem with the

same mindset that created it”. Therefore, we

need to reconnect our complete brain and start

wakening up the natural creativity that lies

inside us. In this course, we will also learn new

tools to rethink business models in order to

match people´s real needs, understanding that

human centered design is the best chance to

succeed in the marketplace. In the age of

community and engagement, Innovation

requires a holistic outlook, and for that the

ability to work in a multidisciplinary and

collaborative way has never been more crucial.

Key learning: wakening up creativity, human

centered design, holistic outlook, teamwork,

collective intelligence.

Professor of Creative and Strategic

Development and Innovation in

Amsterdam Graphic Academy. Magister

In Strategy, Escuela Militar del Libertador

Bernardo O’Higgins / U. Mayor (Santiago

de Chile).

Gerard Prins is a tri-lingual, multi-award

winning Advertising Creative Director

and Master in Strategy with almost 30

years of educational experience in pre-

and post-grade at local and international

universities. He has also been a guiding

professor for close to a 100 post-grade

thesis.

Author of “Imagine the Impossible”, a

book oriented at teaching strategic,

analytical and creative thinking, which

includes well over 200 practical tools

and techniques addressing topics such

as analysis, problem definition, creative

thinking, collaborative Ideation and idea

selection, evaluation.

Gerard worked for well over 2 decades as

a Creative Director at some of the largest

international advertising agencies, such

as McCann Erickson, Young & Rubicam

and direct marketing agency Rapp &

Collins, among others, and currently runs

a creative-strategic consultancy with

clients in Chile, Europe and the US.

Gerard Prins

Schedule

Tuesday - 14:30 to 15:50 / 16:00 to 17:20



Chilean lawyer who has traveled throught

Chile seeking to promote the practice of

sports and physical activity through out

the country. Nowadays, Harold works at

Fundación Ganamos Todos, a social sport

manager, having participated practicing

football, basketball, tennis, volleyball,

boxing, among other sports events, and

being in charge of several international

trips with Chilean local governments. 

Harold has worked with renowned

Chilean companies such as Antofagasta

Minerals, Codelco, AquaChile and

Colchones Rosen, and with public

entities such as the Ministry of Sports and

the Embassy of the United States.

Harold Mayne-Nicholls

 Alejandro Amunátegui

SPORTS MARKETING

MANAGEMENT

Business Elective Course

Course Code RIC155

ABOUT THE COURSE

Presently sports together with entertainment

and leisure have become a worldwide business

activity. Chile among other worldwide

countries are not excluded on this scenario.

Various sport economic organizations have the

necessity to be managed efficiently by

professionals with academic background in

sport management, capable to satisfy

consumer needs and understand the complex

human behaviour of the sport market. The way

to meet sport consumer needs is through

academic programs in sport management. In

North America sport industry is ranked eleven

among the top twenty five economical and

financial industries, the latest estimate in 1999

by Street & Smith Sport Business Journal

“money generated by organized sports”, stated

that sport industry was worth over USD 213

billion. 

Chile and Latin American countries lack of

academic programs in this area, compared to

more than 200 universities in North America

that offer sport management degree programs

oriented at a bachelor, masters and doctorate

level, same as Australia, Asia and Europe. This

elective course is an excellent starting point for

students attracted to sport management and

develop new job opportunities in the sport

industry.

Experienced executive with a

demonstrated history of working in

demanding industries such as sales,

banking and sports, carried out in

companies such as PUMA, Banco BICE

and Ganamos Todos, both in the United

States and Chile.  Highly skilled in

negotiation, leadership and interpersonal

skills. Strong business development

professional with a Master’s  Degree in

Entrepreneurship from Universidad

Adolfo Ibáñez. Schedule

Wednesday - 10:00 to 11:20 / 11:30 to 12:50



Diego has worked in the tech and startup

world for the last 6 years. He was the Sales &

Marketing VP at Prey, where he oversaw

marketing and sales for one of the most

innovative and fast growing Chilean

startups. He then moved to Start-Up Chile to

lead the marketing team. Afterwards, he

founded Bamboo Hack, a growth hacking

agency, where he works should to shoulder

with startups and medium sized companies

to develop and implement digital growth

strategies.

Throughout out his career, Diego has shown

a strong interest and passion for technology,

which is the area he currently leads at Edge

Cowork. He also teaches a class in

Universidad del Desarrollo on digital

marketing for startups. He loves sport,

considers himself an amateur runner,

speaks two languages and has lived in more

than 7 countries.

DIGITAL MARKETING FOR

STARTUPS

Business Elective Course

Course Code RIC154

ABOUT THE COURSE

Marketing in today’s day and age has radically

changed thanks to the development of smart

technologies.

Companies and entrepreneurs are facing an

evolving and hyper connected consumer that

is ever more social, demanding and has too

much access to information. This course will

teach you how to build an online business

using marketing techniques that are lean,

practical and simple.

You will see how startups acquire and retain

users, in a fun and interesting way! We will

learn how SaaS (software as a service)

companies work and you will learn how to sell

apps, or setup a subscription based service.

This course is strongly focused on

Entrepreneurship.

Diego Morales

Schedule

Tuesday and Thursday - 16:00 to 17:20



SOCIAL ENTREPRENEURSHIP

Business Elective Course

Course Code RIC144

ABOUT THE COURSE

Social entrepreneurs are revolutionising the world

with innovative solutions in education, healthcare,

the environment, and unemployment. 

This course introduces students to social

entrepreneurship via hands-on applied learning.

Students will form teams around a social

opportunity of their passion and will apply lean

startup methodology to work with real

customers/beneficiaries, facing the challenges of

building a social solution from scratch. 

Students will learn a systematic process for

building a sustainable business model around a

social problem. 

By the end of this course, students will have a set

of actionable frameworks and techniques to

contribute to a social enterprise or will be engaged

in early stage development for their own social

venture.

MARIO REYES

BA and M.Sc. in Sociology and MPA in

Development, Technology and Innovation

Policy at University College London.

Professional with more than 10 years of

experience leading and supporting

innovation management & development

consulting, industry-academy engagement,

research and training projects in 13 Latin

American countries and The Caribbean.

Mario has several years of experience working

for Science & Technology and innovation

government agencies, university innovation &

tech transfer offices, R&D and innovation

corporate departments. Also, international

development organizations, chambers of

industry and commerce, research centres,

NGOs and start-ups. He's an experienced

workshop facilitator in training programs,

adapting and implementing innovation

management methodologies for Start-up

founders, university students, academics,

public servants, and corporate executives. 

Mario is co-author in two publications in

collaborative doctoral programs best

practices, and comparative analysis of

entrepreneurship policies in Latin America.
Schedule

Thursday - 10:00 to 11:20 / 11:30 to 12:50



ONLINE MARKET RESEARCH

Business Elective Course

Course Code ROBI123

ABOUT THE COURSE

The main objective of the course is for students to

understand the trends that are affecting the

business world and it acquires the ability to

detect business opportunities, verifying the

potentiality of the idea through a commercial,

financial and operational analysis.

It also seeks to develop the ability to create

solutions and collaborate in the development of

prototypes or pilots that allow to validate and

evolve ideas with potential users. Also, it is

expected that the students can recognize critics

aspects of the project and organize tasks to

generate action plans that allow

continuity of the business.

Master in E-Business, Universität der

Künste Berlin, Germany. 

Catalina counts with a Bachelor

Degree Journalism, Universidad del

Desarrollo, Concepción, Chile.

Trilingual professional, passionate

about languages and travelling. 

"I am curious and I love taking on

new challenges. I like being creative,

and I am always trying to develop

some new crafts or sustainability

projects".

CATALINA ROSSLE

Schedule

Monday - 10:00 to 11:20

Wednesday 08:30 to 09:50 



BUSINESS CORE 
COURSES



ENTREPRENEURSHIP II

Business Core Course

ABOUT THE COURSE

Entrepreneurship is the set of skills, concepts

and attitudes, oriented to the constant search

for opportunities to create and innovate,

considering at all times an ethical act, accepting

challenges and facing uncertainty. It implies

devising new and different solutions, to solve

complex problems or situations in a changing

context, as well as motivating oneself for

achievements and for people, being able to lead

others and collaborate with them, valuing

teamwork. 

Finally, consider perseverance and resistance to

failure to face the challenges in a positive, but

realistic way.

Business Administrator and Master in

Innovation from Universidad Adolfo

Ibáñez, 

Diego is an international innovation

consultant with 23 years of experience in

more than 1000 organizations in 70

countries.

He is currently working as an Innovation

Facilitator at SIT Chile, developing

commercial strategies, positioning,

marketing and sales, and applying the

Inventive Systematic Thinking

methodology tool.

Course Code ECS219  section 5

DIEGO PASCUAL

Schedule

Wednesday - 13:00 to 14:20 / 14:30 to 15:50



Juan Staudt is a professional with a

diverse background and experience; half-

German and half-Argentine, this industrial

engineer has been living in Chile for over

30 years and with work experience in

multinational and local corporations, as

well as his family’s business.

Graduated in the top 10% from his

Master's class in Business  Administration

at USC Marshall School of  Business also

holds 2 degrees from Universidad Adolfo

Ibañez: Master in Business Engineering

and the professional title of Industrial

Engineer.

His career path had led him trough

various industries in Marketing and Sales

roles. In 13 years he acquired experience in

Fast Moving Consumer Goods, Retail,

Consulting, International Trade and

Hospitality.

Since 2018 is a professor at Universidad

del Desarrollo teaching Marketing in both

English and Spanish.

The purpose of this course is to develop

knowledge and skills in the managerial

aspects of marketing. 

The course provides an understanding of

marketing as the basis for general

management decision-making and as a

framework for analyzing business situations. 

Furthermore, the course seeks to provide an

understanding of the activities related to

marketing strategy that will enable the

students to analyze information and make

business decisions. Given the importance of

the modern business world it is also

essential that the students in the context of

marketing work in a group environment to

present their work.

MARKETING II 

Business Core Course

ABOUT THE COURSEJuan Francisco Staudt

Course Code ECM326 section 5

Schedule

Thursday - 16:00 to 17:20 / 17:30 to 18:50



Patrick Beroiza

FINANCE II 

Business Core Course

ABOUT THE COURSE

This course aims for the students to

understand financial theory and its relation

to the allocation of resources and the

existence of a Capital Market. Likewise, the

student is expected to analyze practical

situations demonstrating management of

the theories learned, to finally evaluate and

make decisions relevant to the company.

Course Code EEF321 section 4

Experienced professional with proven

success in manufacturing, software,

finance, and investment companies

in the United States and Latin

America. Strong ability to build and

lead teams that meet and exceed

established goals and expectations. 

Demonstrated skills in developing

and maintaining key relationships,

Patrciks holds a Master in Business

Administration degree. Background

in change management and

institutional turnarounds. Extensive

knowledge in fixed income trading,

financial analysis, corporate finance,

and acquisitions.

Schedule
Tuesday  17:30 - 20:20



STRATEGY

Business Core Course

Course Code EST510

ABOUT THE COURSE

The world is changing and so is the business

context we move in. Today, globally successful

corporations are built on smart, insightful and

networked ideas, rather than on capital and

labor, as before. The task before us is to reinvent

business in such a way that it does not become

obsolete, and to learn how to face and benefit

from these new paradigms. How do we face

these challenges? What strategy do we apply in

order to be successful in this ever-changing

world?

This course will show you how a business is

viewed in its entirety and in the context of its

environment. It aims to provide new and

modern tools to comprehend strategy at

different company levels: corporate, competitive

and functional; and to help students develop a

critical understanding of the challenges that

executives and entrepreneurs face in the

management of companies, entrepreneurships

and projects today.

José Miguel 
Respaldiza

José Miguel is an International Franchise

and Corporate Governance Consultant

with extensive experience in business

administration, with 15 years of

experience as an Entrepreneur and 21

years as General Manager in four

companies in different industrial sectors.

He has  been successfully

managing  companies such as retail,

office equipment, media, shipping, and

freight forwarding

Schedule

Wednesday - 13:00 to 14:20 / 14:30 to 15:50



COMMUNICATION

COURSES



NATION BRANDING 

Communication Elective Course

Course Code RIC161

ABOUT THE COURSE

This course is an introduction to the concept of

nation branding, broadly defined as the overall

attempts to influence how a nation is perceived by

target audiences.

During the course, students will learn about the

reasons for the increased interest, investigate the

interdisciplinary nature of nation branding studies,

and develop the necessary skills to design and

implement a nation branding campaign.

In an increasingly globalized world, the importance

of managing country reputations and  international

images has risen exponentially in recent years.

More than ever, governments must take pains to

message diverse sets of key stakeholder groups –

often with contradictory interests--including

potential investors and  tourists  (both  foreign  and

domestic),  the  global  press, bond  markets,  and 

 international  watchdog NGOs, to say nothing of

domestic elites and national populations. This

course will explore the strategies they use to do so.

Matt Erlandsen earned his bachelor’s

degree in Journalism in 2012 from the

School of Communications at Pontificia

Universidad Católica of Chile.

In 2014, Matthias recieved a Diploma in

Communications and Public Policy

from Universidad de Chile. 

Currently, he is writing his dissertation

for the Master’s Degree in International

Studies at the Institute of International

Studies of Universidad de Chile. 

The  primary areas of his research

comprehend social media and

international relations, diplomacy and

paradiplomacy, the UN System and

International Organizations. 

He has also worked for the public and

private sector as consultant in PR and

digital communications.

MATT 

ERLANDSEN

Schedule
Monday - 10:00 to 11:20 / 11:30 to 12:50



INTERCULTURAL
COMMUNICATION

Communication Elective Course

Course Code DRI354

ABOUT THE COURSE

What is culture? How do we communicate

effectively with each other when we all come from

such different cultural perspectives?

An internationally competitive education requires

students to be aware of their own identity and

culture, and how they interact with the identity and

culture of others. This is especially critical to an

increasingly globalized world where collaborating

with colleagues of other cultures is inevitable. 

Through this class, we will learn several intercultural

frameworks to guide students’ understanding of

culture and communication. They will also embark

on a project with partners of different cultures,

allowing them to apply theory into practice.

Michelle graduated from the School

of Business at Stanford University and

has a Master of Arts in Education,

Policy Organization & Leadership

Studies. She also has a B.A in

Environmental Studies with a minor

in Africana Studies and participated

in MIT D-Lab: WASH. 

Michelle is a creative altruist who

thrives in diverse cultural contexts,

she loves finding people-centered

solutions to complex social problems.

Currently, she is an Independent

Consultant who helps educational

organizations create and scale high-

quality learning experiences.

Michelle Kang

Schedule

Monday - 14:30 to 15:50 / 16:00 to 17:20



PSYCHOLOGY 

ELECTIVE COURSE



SPORT PSYCHOLOGY AND HUMAN
PERFORMANCE COACHING

Psychology Elective Course

Course Code SELE372

ABOUT THE COURSE

This class is designed to introduce students to the

field of high performance sport psychology, its

concepts and applications in the sports industry.

In addition, the course will cover how human

performance coaching goes beyond sports and

affects other areas of life.

The methodology of this class includes both

students and teacher leading lessons. Students

will experience the application of psychological

and performance coaching techniques and

observe on field activities.

Coach and Psychologist with a wide

and impressive formation. María Paz

has developed an important carrer

regarding Sports. She has a Master in

Sports Psychology and Sports

Management Specialist. Nowadays

she's a Talent Development and

Performance Director at MindSport

Consultores. 

Works with executives, elite youth and

professional athletes, training their

mindset to enhance performance.

MARÍA PAZ
OCAMPO

Schedule

Tuesday - 11:30 to 12:50 / 13:00 to 14:20



BUSINESS-ENGINEERING

COURSE



Recycling & Upcycling (R&U) is a course that

studies different topics and challenges of recycling

(plastics, metals, glass and other materials

recycling). 

For this, several cases of innovation in R&U are

studied in different industries. It is important to

have a frame of reference regarding what the

current state and strengths of Recycling are, as

well as which areas we should consider in order to

add value, innovation and further development

regarding our social and environmental Impacts.

At the end of the course, students are expected to

know a wide array of Recycling and sustainability

principles and its current state, allowing a better

idea as to which areas need further contribution

and innovation. This course is designed to

encourage, give tools and challenge students to

change the world through Recycling and

Upcycling.

RECYCLING AND UPCYCLING

Business - Engineering Elective Courses 

Course Code RIC166

ABOUT THE COURSE

Pedro is the founder at REMBRE

company, a B company, dedicated

to recycling and upcycling, based in

Santiago de Chile, operating in

different regions, offering services

and products related to R&U.

Before founding REMBRE, Pedro

worked in the mining industry,

developing consultancy services

and did a Master in engneering to

recycle antioxidants from the waste

of the vinification process.

Pedro was recognized as one of the

100 leaders in Chile in 2017. 

He teaches classes on Challenges in

Sustainability at Universidad del

Desarrollo. Pedro is passionate

about  finding solutions to industrial

challenges, actually he's constantly

visiting different indutries looking

for an opportunity. 

Originally from Santiago, Chile,

Pedro speaks English, Spanish and

Italian. 

Pedro Bulnes

Schedule

Thursday - 16:00 to 17:20 / 17:30 to 18:50
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